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" BLESSED IS TIE MAN WITH A HOBBY, FOR Li LIVES IN T40 WORLDS "
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Welcome to these new members this past month,
Amy Rebner Eddy Besfer Lawrence Shelton

FEPEA S L2 T

Tharnks to all who have been sending the newsletter articles, stories, infor-
mation about new releases and a speclal thanks to those of you who are send-
ing new cans directly to us for photographing (and to put in our collection).
Please keep up the good correspondence, NPCC appreclates 1t and I'm sure our
membership does too. :
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For those of you who will visit the BOCA convention in Chlcago, try to ccme
visit us, we are 45 minutes from the clty.
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The POP CAN MAN will be at the Indianapolis show the end of this month, lord
willing, hope to see you there.

ALL ITEMS PRINTED HEREIN ARE COPYRIGHTED AND ARE THE PROPERTY OF NPCC AND NO ARTICLE
NOR ANY PORTION OF CAN BE REPRINTED WITHOUT THE WRITTEN CONSENT OF NP C C
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FOR THE MEMBERS / FROM THE MEMBERS

From Arnold Richter; I too am alarmed at the sudden inflated prices on local runs of new issue
cans. I would like to see these cans priced in the 50/75¢ range both in cash sales value and
can for can exchange. .On the older cans 1t is understandable to see that a different set of
values are in order. Everyone seems to want to be a dealer. As for myself, I have hundreds of
cans that I would gladly give to any new collectors who would pay the prostage.

From Randy Rosander; The Hy-Vee brand has just changed to the aluminum cans keeping the same
basic design as before.

From Warren Hardaker, news of another flavor added to the Food and Deli brand-lemonade; also
Hi Spark'l addition of diet flavors and a new Prince cherry cola in the same brand.

From Jerry Pollack comes word of these new brands, Triple Cola-Tropicola-Waist Watchers (not
Weight Watchers) and Econobuy, an Acme market generic.

From John Hopp-Canada Dry has redesigned their complete line of pop cans in both regular and
diet flavors.. v

From Josh Clemons; Giant Foods of Atlanta has replaced its Lenox Park brand with the food Giant
brand. o

Ffbm Fred Kathan coméé ﬁord of a new label change for the King Kullen brand.

Nick Gerlich informs us that his collections (2900 pop cans & 2500 beers) are still growing.
Hick is a full time graduate student and a part time musician, I don't know when he has time
to devote to his hobby. '

Carr Suter writes;'I'have_récently come across several cuns that have not been mentioned before,
Coke-North Avenue tower dated January 1980, Coke 75th anniversary issue of Fortland Cregon,

XX GHOWS  *ssss

SEP 11/12/13 -7-  Boca Convention, Chicago Warren Hardaker 916-753-3183
SEP 12 ~ Pittsburgh,Pa John Erwin 412-881-7131
SEP. 43 - Medway,MASS Jim Hitch 617-473-0887
SEP 21 Maumee, CHIO Al Ribco 313-754-4 528
STP- . 26/27 Indianapolis,IND Dave Couden 317-356-4241
oCT 4 Wallingford,CONN Al Winterfield 203-239-2311
OCTj 10 -T- Cakland,CALIF Warren Hardaker 916-753-3183

oC ! -T-
T 16/17/18 -7 Oshkosh,WISC Russ Truettner 202 Lindbverg,

Appleton,WI 54911

€T 18 West Haven,CONN Steve Richardson 203-735-9758
nov- 1 -~ Joliet,ILL - . Jim Mitchell 815-729-0036
NOV 28 York, PENNA George Spangler 717-843-8266

THE AMERICAN CAN COLLECTOR - The only informal can collecting newsletter that covers
everything from beer cana, can show evaluations, breweriana, antique advertising, oc-
casionally pop cans and brewery biz. A menthly report featuring our two editorials,
Comment & Opinion, and Jeemy's. Also we have an ACC MEMBERS ONLY page, (ACC tuys many
ltems in quantity and offers these to the membership at reduced prices), JC's, (a mo-
nthly advertisérg. display & classified ads, calander of events (featuring the shows
ACC.will attend), All this for only $ 8.50 per year which also includes 4 free ads.
Sample copy only 3/15¢ stamps, satisfaction guaranteed. -

THE AMERICAN CAN COLLECTOR, General Delivery Oakland,Arkansas 72661
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FEMBERSHIP AIVERTISING RATES
A1l ads are 10¢ per word. When using the FREE ad certificate, be sure 1t acosmpanies your ad
request. If your ad totals over 50 words and you are using the certificate, include 10¢ for
each additioral word or they will be deleted. If no payment or certificate is sert, the ad

will not be printed. Non members rates are 13 _per_word, which includes a copy of th -
letter in which the ad appears. £ _per_word, pY e news

Display ade....4 page $12.00 % page....$20.00  full page....$35.00

Ad deadline is the 21st of each month, any ad received after the 21st will be printed in the
following issue, unless stated otherwise. :
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FOR SALE: 24 different pop cans for only $4.25. At least 1 bicentennial in each case. Flease
add $1.75 for postage & handling. Paul Wachter #421, 615 Gear St., Galena, ILLINOCIS 61036

Soda signs & clocks, bottles & cans. Send $1.00 for picture of what you want. Special offer,
ol different clean dumpers $24.00 plus $1.75 postage-return if not satisfied. 2 different
bottom opened sodas $12.00 plus $1.75 postage, most of these are obsolete.

Wally Gilbert #56, 180 North Upas, Escondido,CALIFORNIA 92025

FOR SALE: new Clover Club-new Hydrox-mint Soopersip—Convenient-Clover Club paper label-Plus-
happy days-iC baseball & football-Canada Dry patriots & helmuts-7 UP cans-CARDS;baseball-
football—hockey-basketball—etc. Please send for large lists,no stamps needed, whlle supplies
last, Sharon Conrad #75, 5217 South Francisco Avenue, Chicago,Illincis £0632
WANTED: Canada Dry ginger ale with litter proof 1id emblem, Double Cola lamp offer, Nehl hap-
py days red soda #11, Pepsi diamond face (P400-11), RC Greater Milwaukee Open July 5-11, 7 UF
cash back offer. Buy or trade.
John C Hantz #193, 6846 New Jersey, Hammond, Indlana 4€323

R C baseball-football—basketball, 7 UP Uncle Sam, mostly bottom opened, 6t for $5.00. Send your
want list. Case current cans, $6.00 postpaid, nice cans and guaranteed, will include some obs-
olete too. Ray Scott #65, 8337 Washington, St Louis,Missouri 63114 :
WANT TO TRADE: Have Astroworld Coke/Mr Pibb/Sprite, Weingarten, new Texas brand, "generic" from
Denver, new Triple %A%, Texas T, Schwegmann, new Mission orange, Snake Venom, Aristocrat, Chek,
Plaza, Penquin, Handy Andy, new HiSpark'l, and many morej send list.

James Todd #406, 73326 Amherst, Houston,Texas 77005

FOR SALE; O1' Bob Millers sas'parilla (the drink that won the West) $1.00 each in rfgular & .
sug. free. Buffalo Bills sarsaparilla $1.00. TFepsl space shuttle $3.00. Include $1.50 post-

age.on all orders. Bi1l Hil1l #409, 2241 North Catalina Avenue, Tucson,Arizona g5712

______ i L omders. L oo T one
Selliﬂg*'ut-!!!'ﬁave a collection of over 1600 cans including many hundreds of speclal editions

Make a failr offer. Also have hundreds of other cans to sell off at 25¢ each plus shipping.
Call 302-994-2178  John Sakeley, 5814 0ld Capitol Trail, Wilmington,Delaware 19808

FOR SALE; "Carousel Days" 5 can set $7.50 postpaid. Also have vgarousel Days" Pepsi, Pepsi
Light and sugar free Dr Pepper for trade; send list.

Eddy Besfer #575, 2614 Danbury Drive, Longmont,Colorado 80501

WANTTZD : TRADING PARTNERS !!! I have 40 cases obsoletes - in most flavors-to TRADE or SELL.
Your locals for mine, which are; Adirondack-British American-Cott-Dr Brown-i"inast-lloffman-
Key-King Kullen-Kirsch-Newport Glub-Pantry PridevPathmark-Penquin—Polar-Purity Supreme-
Shoprite-Shopwell-Soda Hut-Staff-Stop & Shop-Sun Glory—Sweetlife-Waldbaums-White Rock. Want to
swap lists ?77 Fred Nathan #522, 217 Cedar Ridge Drive, Glastonbury,Connecticut 0£033



Another Treasure Story
by Bob Iumciano NPCC #4734

As a fellow pop can collector and *dumper” I thoroughly enjoyed Arnold Richters article
*Pay Dirt' in the July issue of NFCC. '

I started dumping about 2 years back and my many hours of hard work have also yielded me
several treasures. At first sight, though, these cans do not look that precious nor that beau-
tiful (but, beauty is in the eyes of the beholder). These cans are covered with dirt-grease-
rust and other things, sometimes there are scone interesting creatures living in them toco.

But with a few hours work a large part of these dumpers can become respectable grade 2 cans.

The easiest way to clean cans 1s with oxalic acid. You may purchase it at your local drug
store or chemical company or you may order it from Can World or any simllar concern. I must
advise you, oxallc acid is a poison. When handling the solutlon, rubber gloves, goggles and
long sleeves are advisable. If goggles are not available most any type of glasses will do.
Contact to the skin is not harmful, but prolonged contact should be avolded.

To make your solutlon you just mix the acid with warm water. Here is where oplnions differ.
Can World recommends 3/& 1b to 2 gallons of water. This is a very strong mixture. 1 personally
use a couple of ounces to a gallon of hot water. I find this will clean 10 very rusty cans or
about 15 no so rusty cans. You must experiment with the strength of your solution until. you
find your own combination. I also suggest uslng a plastic container as a strong solution could
ruin a metal container.

To keep your solution as strong as possible you should first wash the cansthoroughly to re-
move as much of the surface grime as you cah. Then submerge the cans , putting the rustiest
ones in the bottom. BEvery few minutesthe cans should be checked (the solutlon gets weaker as
it is used). After much use you may leave a can or cans in the solution up to a few days 1o
get cleaned. Do not leave cans with red coloring in the acid for more than 30 minutes. By

my ownh experiments I have found that the solution will fade the red color, so be careful.
After a can is removed from the solution it should be scrubbed with a amall toothbrush in
soapy water and rinsed thoroughly with clear water several times.

You start out with almost nothing and in the end you have a very good displayable can for
your collection. G00D LUCK...

Dr Pepper Wins

@D cmwons Suit Over Jingle

A federal judge, noting that “frivolity has
POP CAN become serious business,” has prohibited the
COLLECTORS GUIDE‘ use of Sambo’s Restaurants Ine’s “dancing

senjors” advertisement that the company
argued was a harmless parody of a soft drink £
jiingle. r

US. District Judge William M. Taylor ruled
Monday that the Sambo’s commericals were a thinty
veiled imitation of Dr Pepper Co’s popular “be a é
pepper” advertisements.

By: Paul Bates

A Comprehensive 74 Page Book For The
POP CAN COLLECTOR
@ Over 7,000 Different Cans Liated
@ More Than 1200 Plctures
® A Listing Of All Known Brands And Seis
® Special Sections For The
Coke And Pepsi Collectars

In Handy Notebook Form For Easy Updates and
Listing Of Your Collection.

- “Defendents have copled the essence of (Dr
Pepper’s) copyrighted commercials and fingle,” Taylor
wrote in a nine-page opinion. He said Sambo’s would be
permanently prohibited from using the “dancing
seniors” commercials and that the Dallas-based soft
drink manufacturer now could sue for damages.

Send Only $12.95
{Plus $1.00 Postage) To: [1 Please also send the
Can World Can World Pop Can Collectots
Ridgecrest Dz Brand And Canners Listing
Goodlettsuille, TN 37072 For $3.00 The Sambo’s commercials feature a group of
e[derly dancers singing 2 jingle and promoting a
discount program for senior citizens. The commercial
ends with the musical refrain, “special prices —

wouldn’t you like to be a senior, t00?”
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AillIcATIOI BLANK plcilo type or print legibly
MEMBERSHIPS ARE § 9.00 FOR A FULL YEAR SUBSCRIPTION 1t CLASS

NAME — - ASE e
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TOWN STATE

OCCUPATION TELEPHONT {

HOW LONG HAVE YOU COLLECTED TOTAL CANS IN COLLECTION

-

HOW MANY PLATS HOW MANY COYES

ODD SIZES RORELONS
. S —— RN
N

-DO YOU COLLECT CERTAIN FLAVORS, SIZES, TYPES. ETC.

MAILTONPCC 3014 SEPTEMBER DRIVE JOLIET, ILLINOIS 60435

PLEASE TELL YOUR FRIEMDS ALD FELIOW CCLLECTOR3 ABOUT N P C c
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There are thousands of Pop can collectors in the country who have no idea that
there is an organization devoted to their hobby. Tellyour friends or anyone
interested about ' P ¢ ¢ because the more eyes we ret looking for pop cars,
the scarce,rare and more valuable cans will berin to turn up. '

‘We will send extra applications to anyone who requests thenm. For those of vou
who will set up at shows or flea markets we'will be happy to send more applications

FIRST CLASS

Jeery Poreper 25
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I A RED STRIPE AFPEARS OK YOUR ADDRESS LABEL -- YOU HAYE 1 MCRE ISSUR
IF A BLUE STRIPE APPEARS -- THIS IS YOUR LAST ISSUE -- PLEASE REN
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